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(---------------TAKE TZ-------------)

“I’m Regan Blaha and coming up next on W-V-U News… I’ll tell you how social media can be a lifeline to those affected by natural disasters and why it may be a bad thing after all.”

(----------------TAKE TZ---------------)
“I’m Karlee Gibson, and the great outdoors brings in millions of dollars to the mountain state. Just how much? And why am I on the Mon river? I’ll have those answers and more, coming up ahead.”

(----------------TAKE TZ---------------)
“I’m Shelby Davis and I’ll take you inside this ambulance that aided in rescue efforts from hurricane Florence. Our Emmy award winning W-V-U News starts now.”

(--------------TAKE OPEN-------------)
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CAMERA 2/TWO-SHOT

EFFECTS: FADE OUT BUMPER MUSIC

CG: S: SHELBY DAVIS/BRI CLARK

@ShelbyDWVUNews
@BClarkWVUNews

READER 

TRT: 0:30
(----------------SHELBY----------------)

WEEKS AFTER HURRICANE FLORENCE MADE LANDFALL…AND MANY COMMUNITIES ARE STILL DEALING WITH SEVERE FLOODING.  I’M SHELBY DAVIS.
(-------------------BRI--------------------)

AND I’M BRI CLARK. WE HAVE THE STORY OF HOW SOME LOCAL FIRST RESPONDERS… DROVE SOUTH TO HELP IN THE AFTERMATH OF FLORENCE.
(----------------SHELBY----------------)

THESE STORIES AND MORE ON W-V-U NEWS…AN EMMY AWARD WINNING NEWSCAST… PRODUCED BY JOURNALISM STUDENTS…RIGHT HERE AT WEST VIRGINIA UNIVERSITY.

///////////////////////////////////////////////////////

RESCUE
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CAMERA 2/TWO-SHOT

PIC 1

EFFECTS TAKE PKG
LENGTH: 1:30
CG:U: MORGANTOWN/

#HurricaneFlorence2018
S: JOHN HITCHENS/

EMS/STAR CITY

(-------------------BRI--------------------)

OVER 48 DEATHS…BILLIONS OF DOLLARS WORTH OF DAMAGE…AND THOUSANDS OF HOMES ARE LEFT BEHIND. HURRICANE FLORENCE DEVESTATED THE EAST COAST AND LEFT AFFECTED AREAS UNDER WATER.
(----------------SHELBY----------------)

BUT A LOCAL E-M-S CREW JUMPED INTO ACTION…WHEN DISASTER STRUCK. I MET WITH THEM TO FIND OUT MORE.

(---------------TAKE PKG--------------)

WHEN HURRICANE FLORENCE HIT THE CAROLINAS, STAR CITY EMS PROVIDERS JOHN HITCHENS, JARED LAMB, AND SAM HAMILTON, SAID THEY WERE READY FOR ANYTHING. THEY STOCKED THEIR AMBULANCES WITH 72 HOURS WORTH OF SUPPLIES AND LEFT HOME.

“We usually pack for about a 10 day span as far as clothes and rain gear
and things that we are going to need to protect ourselves while we’re there, and then enough equipment for the vehicles. We have a fully stocked ambulance, plus another fully stocked support vehicle that could provide intervention if needed.”

RESCUE – 2

DAVIS/WEISSEND

10/03/18

S: HOLD
S: SHELBY DAVIS/ 

@ShelbyDWVUNews

S: HOLD
S: JARED LAMB/ASSISTANT EMS CHIEF/STAR CITY
BUT FOR JOHN, IT WASN’T HIS FIRST TIME BEING CALLED OUT FOR DEPLOYMENT.

“Nobody really told us. It was just something we’ve done every year, for many years. We’ve been on standby 

for many deployments throughout the country.”

“Officials in Greenville, South Carolina say that hurricane Florence caused over 1.2 billion dollars in damage, and it will take months for the state to recover.”

EMT’S JOHN AND JARED COULDN’T BELIEVE WHAT THEY SAW WHEN THEY GOT DOWN THERE. EVEN THOUGH THERE WERE 200 AMBULANCES AND 400 WORKERS WHO SHOWED UP, THEY SAY IT’LL STILL TAKE A LONG TIME TO RECOVER. 

“It’s only going to continue to get worse as the rivers begin to decrease from their crest. Their flooding is going to continue to get worse in some areas. They’re really not going to see any relief until the water starts to recede.”

BUT WHEN I ASKED JOHN AND JARED IF THEY FELT LIKE THEY WERE HEROES, THESE EMT’S SAID THEY WERE ONLY DOING THEIR JOB.  

 “I’m just ready to go whenever they need us again. Its why we’re here. It’s 
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SHELBY-BACK MONITOR

PKG
TRT: 1:55
what we do. We’re here purely to help people. 

BOTH JOHN AND JARED AGREE THAT THEY’RE READY TO SPRING INTO ACTION AGAIN 

WHENEVER THE NEED ARISES.

(----------------SHELBY----------------)

THE CLEAN-UP FROM FLORENCE CONTINUES… AS COUNTLESS TREES AND DEBRIS LITTER…COASTAL CITIES…AND THOUSANDS OF FAMILIES REMAIN IN SHELTERS.
///////////////////////////////////////////////////////
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EFFECTS: TAKE SOCIAL BUMPER
READER

TRT: 0:30

(-------------------BRI--------------------)

NEWS SPREADS FAST ON SOCIAL MEDIA. AND THINGS CAN ESCALATE IN A MATTER OF MINUTES…ESPECIALLY DURING A NATURAL DISASTER …LIKE HURRICANE FLORENCE. 
(----------------SHELBY----------------)

AND WHILE MANY PEOPLE TURN TO THE INTERNET DURING A CRISIS TO COMMUNICATE…IT’S IMPORTANT TO UNDERSTAND THAT THERE’S NO “TRUTH FILTER.” REGAN BLAHA JOINS US NOW FROM SOCIAL SQUARE ….TO TELL US THE IMPACT OF SOCIAL MEDIA DURING A NATURAL DISASTER.…REGAN?

(-------TAKE SOCIAL BUMPER---)

///////////////////////////////////////////////////////
SOCIAL SQUARE
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EFFECTS: TAKE PKG 

LENGTH: 1:30
CG:U: MORGANTOWN/

#HurricaneFlorence
S: DR. BOB BRITTEN/ PROFESSOR AT WVU REED COLLEGE OF MEDIA 

S: CARA STAHL

/ SISTER WHO LIVES IN GREENVILLE, NC
(-----------------REGAN----------------)

LIVESTREAMS…HASHTAGS...

AND RETWEETS. SOCIAL MEDIA IS A LIFELINE DURING A BREAKING NEWS STORY. BUT THE INFORMATION ON SOCIAL MEDIA IS NOT 100-PERCENT RELIABLE. AS I FOUND OUT DURING HURRICANE FLORENCE…THERE’S PROS AND CONS…TO USING THE INTERNET…TO POST AND RETRIEVE INFORMATION… DURING A CRISIS.

(-----------------TAKE PKG------------)

W-V-U PROFESSOR BOB BRITTEN IS A SOCIAL MEDIA EXPERT AT THE REED COLLEGE OF MEDIA. HE HAS OBSERVED FIRST-HAND HOW SOCIAL MEDIA HAS BECOME A GAME CHANGER…DURING NATURAL DISASTERS…LIKE HURRICANE FLORENCE.

“Well it gives you an instantaneous contact so people can reach their family members, people can check things, people can get in touch with a speed you couldn’t before.” 

CARA STAHLS SISTER LIVES IN GREENVILLE, NORTH CAROLINA…AND INITIALLY THE MAYOR DECLARED A STATE OF EMERGENCY FOR THE CITY. THIS INFORMATION WENT OUT OVER THE INTERNET. AND CARA WAS TERRIFIED FOR HER SISTER’S SAFETY.

SOCIAL SQUARE -2

BLAHA/WEISSEND

10/03/18

S: REGAN BLAHA/ @RBlahaWVUNews

S: HOLD

“My mom and I actually wanted to pack up and go down there and help 

into the storm just because we were so terrified because it was the first time they witnessed a hurricane because they’ve only been down there for two years.”

AND EVEN THOUGH FLORENCE WAS DOWNGRADED TO A TROPICAL STORM…SOCIAL MEDIA WAS THE MAIN AVENUE FOR CARA TO GET INFORMATION.

 “But actually social media can also hurt during those affected by natural disasters. Officials say shark hoaxes are the most common during flooding that their circulation has actually become a meme.”

“The flip side of that is it allows us to because we can say what we want when we want as quickly as we want to say it we don’t necessarily have the time to make sure we gotten it right so sometimes we can panic when we don’t hear from someone or when someone tell us something in a way that is not necessarily accurate.”

EXPERTS SAY…RATHER THAN TRY TO FOLLOW A HASHTAG LIKE HASHTAG FLORENCE 20-18, MAKE YOURSELF A LIST OF NEWS OUTLETS AND VERIFIED GOVERNMENT AGENCIES 

WHO WILL BE COVERING THE EVENT.

SOCIAL SQUARE -3

BLAHA/WEISSEND
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EFFECTS: RETURN CAMERA 1/1

(S-MON-REGAN)

PKG

TRT: 2:00
(-----------------REGAN----------------)

BY FOLLOWING RELIABLE SOURCES DURING DISASTERS… LIKE THE NATIONAL WEATHER SERVICE…YOU CAN FEEL CONFIDENT THAT ANY UPDATES ARE VERIFIED AND TRUE. AND FINALLY, BE RESPONSIBLE WHEN SHARING, POSTING OR RETWEETING ANY INFORMATION…YOU FIND ON THE INTERNET…ESPECIALLY DURING A CRISIS./////////////////////

COUNTERFEIT 
CLARK/WEISSEND
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CAMERA 3
(BRI-WALK-B-MON)
PIC 4
EFFECTS: TAKE PKG

LENGTH: 1:20
CG:U: MORGANTOWN/ GRANVILLE, WV. 

S: LIEUTENANT LEROY FORBES/ GRANVILLE POLICE DEPARTMENT

(-------------------BRI--------------------)

THANKS REGAN. MISINFORMATION ON THE WEB ISN’T THE ONLY THING WE NEED TO BE CONCERNED ABOUT. ACCORDING TO THE       U-S DEPARTMENT OF TREASURY…AN ESTIMATED 70 MILLION DOLLARS IN COUNTERFEIT BILLS ARE IN CIRCULATION….RIGHT HERE AT HOME. I HIT THE STREETS TO FIND OUT MORE.
(-------------- TAKE PKG--------------) 

LIEUTENANT LEROY FORBES OF THE GRANVILLE POLICE DEPARTMENT SAYS THERE HAVE BEEN MANY BUSINESSES AFFECTED BY COUNTERFEIT BILLS IN THE LAST SEVERAL MONTHS AT THE UNIVERSITY TOWN CENTER. 

“It’s something that goes on year-round. The upcoming seasons we’ll start to see a lot more of it, we had a big influx around Christmas last year with the holiday seasons and stuff.”
AND THE MOST RECENT BUSINESSES THAT HAVE BEEN AFFECTED ARE WALMART, CRACKER BARREL, FIVE BELOW AND TARGET. 

COUNTERFEIT - 2

CLARK/WEISSEND

10/03/18
S: HOLD
S: BRI CLARK/

@BClarkWVUNews

CG: COURTESY OF YOUTUBE 

S: THERESA ZAMORA/ MORGANTOWN RESIDENT
S: GEORGE SIMPSON/ MORGANTOWN RESIDENT
S: JOSHUA HILTZ/ MORGANTOWN RESIDENT
EFFECTS: RETURN CAMERA 3
(BRI-B-MON)
“We’ll see anywhere from 5’s to 100’s, last year we had a bunch of 
100-dollar bills that were counterfeited”.

“So how would the average person detect a counterfeit bill? Investigators says it’s become extremely difficult due to a new method called “washing.”
WASHING IS THE PROCESS OF REMOVING THE INK OFF OF SMALL BILLS AND REPRINTING THEM TO LOOK LIKE BIGGER BILLS. MAKING IT HARD TO DETECT A REAL BILL FROM A FAKE ONE. 
“I would probably be able to identify a fake by the feel of it and look for water marks.”
“I’d probably hold it up to the light to see if they’re certain marks on it”. 

“If someone were to give me a bill, honestly I would just accept it. No matter what size bill because I just don’t know.”
INVESTIGATORS SAY THAT IF YOU’RE UNSURE IF YOU’VE BEEN GIVEN COUNTERFEIT BILLS, YOU CAN ALWAYS TAKE THEM TO YOUR LOCAL BANK OR POLICE STATION TO HAVE THEM CHECKED.

(-------------------BRI--------------------)

SO HOW DO YOU DETECT A FAKE BILL? THE EASIEST WAY 
COUNTERFEIT - 3

CLARK/WEISSEND

10/03/18

PKG

TRT: 1:50
IS TO BUY ONE OF THESE COUNTERFEIT DETECTION PENS. WHEN YOU SWIPE IT ACROSS A BILL…IT WILL SHOW UP YELLOW IF THE BILL IS REAL…BLACK IF THE BILL IS FAKE. AND EVEN THOUGH YOU CAN’T GET BACK YOUR MONEY ON A FAKE BILL….YOU CAN CLAIM THE LOSS AS AN INCOME TAX DEDUCTION./////////////////////////////////
RIVER TOSS
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PIC 5
READER
TRT: 0:20
(----------------SHELBY----------------)

DID YOU KNOW THAT FOR EVERY DOLLAR SPENT ON TOURISM ADVERTISING …THE STATE GETS BACK                       106-DOLLARS…IN DIRECT TRAVELER SPENDING? AND WHEN YOU THROW IN FOUR DISTINCT SEASONS…YOU HAVE A RECIPE FOR SUCCESS. KARLEE GIBSON JOINS US NOW FROM STUDIO B…TO TELL US MORE ABOUT WHY TOURISM IN THE MOUNTAIN STATE….IS BOOMING. KARLEE?/////////////////
RIVER 
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CG: U: MORGANTOWN/

#MonRiver

S: ALEX GAUJOT/              MORGANTOWN RESIDENT

(-------------- TAKE PKG--------------) 

THAT’S RIGHT…WEST VIRGINIA TOURISM OFFICIALS LAUNCHED A NEW MARKETING CAMPAIGN THIS YEAR. IT FOCUSES ON THE FAMOUS ‘ALMOST HEAVEN’ SONG. AND THE RESULTS ARE IMPRESSIVE. HOTEL STAYS ARE UP BY OVER 11-PERCENT. TRAVEL GUIDE REQUESTS ARE UP BY 36 PERCENT. AND WEBSITE PAGE VIEWS ARE UP 91-PERCENT. I RECENTLY VISITED ONE OF THESE OUTDOOR EVENTS…AND I CAN TELL YOU FIRST-HAND…WHY SHOWCASING WEST VIRGINIA’S GREAT OUTDOORS….IS AN EASY SELL.

“MEET THE MON” IS AN ANNUAL EVENT WHERE ANYONE CAN COME AND 

ENJOY KAYAKING AND PADDLE BOARDING ON THE

MONONGAHELA RIVER. AND THE BEST PART ABOUT THIS 

EVENT….IS THAT IT’S COMPLETELY FREE.

“There is a lot of opportunities to be on the rivers on the lakes, on the mountains, hiking, I think West Virginia is a great state to be outdoors.”

RIVER - 2
GIBSON/WEISSEND

10/03/18

S: KARLEE GIBSON/ @KGibsonWVUNews

S: SONDA CHEESEBROUGH/ MORGANTOWN RESIDENT

S: KARLEE GIBSON/

@KGibsonWVUNews

 “Last year alone, tourism in West Virginia brought in eleven-point-three-million dollars…per day…in direct spending….and created 45,000 jobs within the state. And with 1,000 historic sites to within the state, and 36 state parks, and events like this one, it’s no wonder tourism in the state…is growing.”

IN FACT…86 PERCENT OF PEOPLE WHO COME TO WEST VIRGINIA ON VACATION …MAKE A RETURN VISIT. 

AND FOR THIS MORGANTOWN RESIDENT …SHE IS NOT SURPRISED BY THESE NUMBERS.

“I just don’t think people realize how beautiful it is. I did grow up in West Virginia. It wasn’t until I was 30 that I went all around the state to Thomas, Seneca Rock, and all over.  It has a flavor of its own. It’s like if a small town were a state that’s what West Virginia would be.”
OTHER REASONS FOR THE TOURISM BOOM IN THE MOUNTAIN STATE INCLUDE: 450 FAIRS AND FESTIVALS…SIX MAJOR SKI AREAS…AND OF
COURSE…. AFFORDABLE PLACES TO VISIT AND STAY.
WITHOUT THIS TOURISM-GENERATED REVENUE…EACH HOUSEHOLD IN WEST VIRGINIA WOULD HAVE TO PAY AN 

RIVER - 2
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PKG
TRT: 2:00

ADDITIONAL 700-DOLLARS A YEAR…IN STATE AND LOCAL TAXES. NOW BACK TO YOU AT THE WATERFRONT STUDIO.

///////////////////////////////////////////////////////
B-TEASE

WEISSEND

10/03/18

CAMERA 2/TWO SHOT

PIC 6

(-----FADE IN BUMPER MUSIC----) 

EFFECTS: TAKE SOT TZ
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EFFECTS: TAKE LOWER THIRD:

COMING UP:  FEATHERS ON THE FIELD
(SOT TZ ROLLS INTO COMM/

SPORTS BUMPER)

READER/SOT TZ/COMM BREAK

TRT: 1:30
(-------------------BRI--------------------)

THANKS KARLY. WELL…I’LL BE THERE NEXT YEAR SHELBY.

(----------------SHELBY----------------)

IT DOES SOUND FUN. COMING UP AFTER THE BREAK…ANDERSON SMALL JOINS US IN THE STUDIO TO TELL US WHY A W-V-U FOOTBALL PLAYER’S HELMET…MAY HAVE SOMETHING TO DO WITH HIS PERFORMANCE ON THE FIELD.
(--------------TAKE TZ-------------)

“I’m Anderson Small and coming up

on WVU News…I’ll tell you about a

WVU athlete who has been flying into the end zone for multiple

touchdowns this season.” 

(-----SOT TZ ROLLS INTO COMM/ SPORTS BUMPER----)

SPORTS TOSS

ANDERSON/WEISSEND

10/03/18

CAMERA 3/THREE SHOT

PIC 7

READER

TRT: 0:30

(-------------------BRI--------------------)

W-V-U FOOTBALL HAS ONE OF THE TOP PASSING OFFENSES IN THE N-C- DOUBLE A THIS SEASON. 

(----------------SHELBY----------------)

ONE PLAYER ON THE OFFENSIVE SIDE IS MAKING HEADLINES…AND STANDING OUT ON THE FIELD FOR HIS HELMET. SPORTS ANCHOR ANDERSON SMALL HAS MORE…ANDERSON?

(-------------ANDERSON--------------)

THANKS SHELBY AND BRIE.  LAST YEAR WIDE RECEIVER GARY JENNINGS WAS HIT IN THE HELMET…BY A BIRD. JENNINGS NOW WEARS THE BIRD’S FEATHERS ON HIS HELMET FOR GOOD LUCK. SO FAR…IT’S BEEN PAYING OFF.
//////////////////////////////////////////////////
SPORTS
ANDERSON/WEISSEND
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CAMERA 1/1

(ANDERSON)

S: ANDERSON SMALL/ 

@ASmallWVUNews

EFFECTS: TAKE PKG

LENGTH: 1:15
CG:U: MORGANTOWN/ #WVUFOOTBALL

S: WILL GRIER / WVU 

QUARTERBACK 

S: ANDERSON SMALL  

@ASmallWVUNews  

S: DAVID SILLS / WVU 

WIDE RECEIVER 

(-------------ANDERSON--------------)

THAT’S RIGHT…THE BIRD FLEW AWAY AFTER IMPACT…BUT LEFT A FEW FEATHERS BEHIND. EVER SINCE JENNINGS HAS WORE THE FEATHERS…HIS RECEIVER RECEPTIONS AND TOUCHDOWN NUMBERS HAVE GONE UP.

(--------------TAKE PKG---------------)

(----------NAT SOUND HOLD-------)
THE SENIOR WIDEOUT WORE THE FEATHERS FOR GOOD LUCK DURING A GAME LAST YEAR AND AS A RESULT HAD A CAREER HIGH OF 13 CATCHES. JENNINGS RETURNED ON THE FIELD WITH HIS FEATHERS AND FLEW INTO THE ENDZONE MULTIPLE TIMES THIS SEASON. QUARTERBACK WILL GRIER TALKS MORE ABOUT JENNINGS SUCCESS FROM HIS FEATHERS.”

“He’s scoring, he fixed whatever it was last year.”  

“He already has more touchdowns in the first two games than he did last year. Who knows, maybe his good luck feathers will actually take him far this season.” 

“You know when he did it last year, everybody was kind of not like weirded out but everybody was like what is that? You know and now it’s just something that’s pretty normal. You know if you see him without 

SPORTS - 2

ANDERSON/WEISSEND

10/03/18

S: JAKE SPAVITAL / WVU

OFFENSIVE COORDINATOR

EFFECTS: RETURN CAMERA 1

(ANDERSON)

PKG
TRT: 1:40

feathers your kind of like what’s going on.”

THE FEATHER WEARING SENSATION IS AN EXPLOSIVE PLAYER ON THE FIELD AND NOW HE CATCHES ATTENTION FOR HIS FASHIONABLE HELMET. WHETHER HE IS SCORING A TOUCHDOWN OR FLYING HIGH TO RECEIVE THE BALL HIS COACHES ONLY WISH IS THAT HE KEEPS PLAYING AT HIGH LEVEL.

“He’s a unique guy, I’ve never had a guy put feathers in his helmet before. But if he keeps playing like he is then I’m all for it then. I’ll help him find feathers with all the birds and pigeons and everything out there, so.”

NUMBER 12 SURE KNOWS HOW TO ENTERTAIN HIS TEAMMATES AND FANS, BUT HE STILL HOPES TO HELP THE MOUNTAINEERS WIN THE REMAINING GAMES.
(-------------ANDERSON--------------)

ONLY SCORING ONCE LAST YEAR…JENINGS IS SETTING PERSONAL RECORDS. MANY SAY…HIS GOOD LUCK FEATHERS ARE PUTTING POINTS ON THE BOARD. THE MOUNTAINEERS WILL TAKE ON KANSAS OCTOBER SIXTH AT NOON…FOR THEIR HOMECOMING GAME. ///////////////////////////////////////////////////////
VO KICKER
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CAMERA 2/(TWO-SHOT)
PIC 8
EFFECTS: TAKE VO                         
U: MORGANTOWN/

#MountaineerWeek

PKG
TRT: 0:50
(-------------------BRI--------------------)

THANKS ANDERSON. I LOVE THAT STORY SHELBY. AND WE ARE HOPING FOR A WIN. BUT MOUNTAINEERS ARE NOT JUST COMPETITVE ABOUT FOOTBALL. 
(----------------SHELBY----------------)

THAT’S RIGHT BRI. W-V-U RECENTLY KICKED OFF ITS ANNUAL BEARD COMPETITION…A TRADITION THAT FIRST BEGAN ON CAMPUS IN 1949.
(-------------- TAKE VO --------------)
CONTESTANTS FOR THIS YEAR’S BEARD GROWING COMPETITION RECENTLY GATHERED FOR THE EVENT IN THE MOUNTAINLAIR…WITH MISS WEST VIRGINA. ALL PARTICIPANTS WERE REQUIRED TO SHAVE TOGETHER…SO THE COMPETITION REMAINS FAIR. EVERYONE HAS THIRTY DAYS TO GROW THE BEST BEARD THEY CAN…AND THE FINAL JUDGING WILL TAKE PLACE DURING MOUNTAINEER WEEK. CONTESTANTS HAVE A MONTH TO GROW THEIR BEARDS… THE FIRST-PLACE WINNER GETTING A ONE-HUNDRED DOLLAR PRIZE…AND THE TITLE OF          W-V-U’S…BEST BEARD.
///////////////////////////////////////////////////////
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(----------------SHELBY----------------)
GOOD LUCK TO ALL THE MOUNTAINEERS COMPETING. WELL…THAT’S IT FOR THIS WEEK’S EDITION OF W-V-U NEWS…YOU CAN VISIT US ONLINE ON OUR WEBSITE.

(-------------------BRI--------------------)
YOU CAN ALSO WATCH OUR SHOWS ON YOUTUBE AND PLEASE FOLLOW US AND OUR REPORTERS ON TWITTER…I’M BRI CLARK.

(----------------SHELBY----------------)

AND I’M SHELBY DAVIS. THANKS FOR WATCHING…WE’LL SEE YOU NEXT TIME.///////////////////////////////////
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